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GLOBAL BUSINESS  
EXCHANGE PROGRAMME
WELCOME
The Global Business Exchange Programme (GloBus) is addressing small and 
medium-sized enterprises (SMEs) from Germany and the partner countries 
Colombia, Morocco and Peru.

The aim of the programme is to initiate cooperations between companies 
from Germany and the partner countries, in order to contribute to sustainable 
economic development in the partner countries. On behalf of the Federal 
Ministry of Economic Cooperation and Development (BMZ), the Deutsche 
Gesellschaft für Internationale Zusammenarbeit (GIZ) GmbH organizes a 
B2B-Trip for selected Colombian, Moroccan and Peruvian managers. The 
objective is to realize business meetings with German companies, to present 
their business ideas and to obtain information about German and European 
environmental and social standards during visits of German institutions.
Additionally the GIZ organizes a GloBus Session for each partner country, 
a B2B networking event for German manager and GloBus participants.
The participants belong mainly to the sectors of food industry, textile 
industry and electrical/mechanical engineering. 

On the following pages we would like to present the this year’s 
participants of the GloBus-Programme Peru.
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COMPANY: 	 AgroVado E.I.R.L.
LOCATION: 	 Lima
CONTACT: 	 Cecilia Gioconda Rincón Moretti 
		  (International Market Manager)
EMAIL: 		 ceciliamack20@gmail.com
WEBSITE: 	 www.agro-vado.com

KEY FACTS:
•	 Founded in 1990
•	 100 employees
•	 2.5 Mio $ turnover in 2015
•	 Agro-Vado E.I.R.L. has been developing activities in the agro-industrial 

field for over 25 years
•	 Export of frozen fruits and marmelades to USA and Europe since 1997 
•	 Capacities allow an exportation of 20 containers (480 kg) of each product 

per year
•	 Products are processed by Individual Quick Freezing (IQF)
•	 Hygiene certificate from “Universidad Nacional de Agraria la Molina” and 

in the process of getting HACAP-certified 

PRODUCT / SERVICE PORTFOLIO:
•	 Frozen fruits:

–– Mango, Strawberry, Passion Fruit, Chirimoya, Pomegranate, Blue-
berry, Camu Camu, Guanabana, Papaya, Lucuma, Lemon

•	 Frozen vegetables:
–– Beans, Corn, Asparagus, Artichoke
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•	 Traditional and dietary marmalades:
–– 33 different tastes, amongst others: Peach, Lucuma, Quince, Chili 

Pepper, Papaya-Maracuya, Papaya-Orange, Papaya- Pineapple

STRONG INTEREST IN SUBSECTORS:
•	 Organic food industry

–– Wholesaler/distributor/sales agents with experience in Super Foods 
and Health Foods

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

Establish a long-term business relation with a wholesaler/ distributor/sales 
agent with demand in frozen fruit products, also vegetables or marmalades
Partner should have good network to bakeries, restaurants or supermarkets
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COMPANY: 	 CARYLUIS ARTESANIAS E.I.R.L.
LOCATION: 	 Cusco
CONTACT: 	 Grethel Gonzales Sierra (Designer) 
EMAIL: 		 alpacacariluis@yahoo.com
WEBSITE: 	 www.caryluis.com

KEY FACTS:
•	 Founded in 1992
•	 10 employees
•	 60,000 $ turnover in 2015
•	 Family business with two designers
•	 Production of high quality products with traditional gray cloth, such as 

Alpaca or Pima Cotton
•	 Employing deaf sewer 
•	 5S Concept Certified
•	 In the process of getting fair trade certified
•	 Production up to 150 pieces/month
•	 Currently exporting to boutiques, shops and hotels in USA and Canada

PRODUCT / SERVICE PORTFOLIO:
•	 Own collection for Alpaca and Pima cotton cloth, including:

–– Coats
–– Short coats
–– Jackets
–– Shawls
–– Ponchos
–– Handbags
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•	 Offering contract manufacturing for clothes made from Alpaca or pima 
cotton

STRONG INTEREST IN SUBSECTORS:
•	 Textile industry

–– Wholesalers/distributors/sales agents, distributors specializing in high-
end boutiques

–– Designers 

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Selling the company’s own collection directly to boutiques in Germany 
with interest in high-quality products

2.	 Selling the company’s own collection to wholesaler/ distributor/sales 
agent, with access to high-end boutiques or specialized shops to sell their 
clothes in the German market

3.	 Contract manufacturing for designers or established brands
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COMPANY: 	 COOPERATIVA AGRARIA TROPICAL 
		  ECOLOGICA DE KIMBIRI
LOCATION: 	 Ayacucho
CONTACT: 	 Javier Navarro Ramos (General Manager)
EMAIL: 		 ceramicaquinua@yahoo.es

KEY FACTS:
•	 Founded in 2012
•	 8 employees
•	 300.000 $ turnover in 2015
•	 The main business is the production of and commercialization of coffee 

and cacao for the local and international markets 
•	 The “cooperativa” has 288 members that can produce up to 220 tons of 

coffee in 2016 – 190 tons will be of best quality (SCAA > 80 points)
•	 EU-organic-certification
•	 40 tons are planned to be exported to Germany in 2017

PRODUCT / SERVICE PORTFOLIO:
•	 Coffee :

–– Green coffee beans for export to Germany (up to 40 tons/year)
–– Offering highest quality (more than 80 points in SCAA) 

•	 Cacao:
–– 40 tons of cacao beans can be exported to Germany
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STRONG INTEREST IN SUBSECTORS:
•	 Food and drink industry

–– Wholesaler/distributor/sales agents with experience in importing  
coffee and cacao to Germany 

•	 Machinery producer
•	 Consultant

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Export their green coffee beans and cacao beans to wholesaler/ distribu-
tors/sales agents in the German market

2.	 Getting consulted by a German consulting company for drinks and foods 
(especially packaging, processing, imports, transportation for coffee and 
cacao) 
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COMPANY: 	 CENTRAL DE COOPERATIVAS 
		  AGRARIAS CAFETALERAS 
		  COCLA LTDA. Nº 281
LOCATION: 	 Cusco
CONTACT: 	 Tany Curi León (General Manager)
EMAIL: 		 vladimirvidel@hotmail.com
WEBSITE: 	 www.coclaperu.com.pe

KEY FACTS:
•	 Founded in 1967
•	 22 employees
•	 2,5 Mio $ in 2015
•	 Representing 24 cooperatives in Cusco region
•	 Just working with small producers
•	 Certificates: EU-, US- and Japan- Organic, Organic-certification for  

Korea is in process
•	 Fairtrade-Certificate
•	 Current coffee production for export: 1400 tons/year
•	 Current exports to USA, Costa Rica, Japan, Netherlands, Switzerland

PRODUCT / SERVICE PORTFOLIO:
•	 Coffee :

–– Highest quality green coffee beans (SCAA > 84 points) 
•	 Cacao:

–– High quality green cacao beans  
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STRONG INTEREST IN SUBSECTORS:
•	 Food and drink industry (premium segment) 

–– Wholesaler/distributor/sales agents with experience in importing  
coffee and cacao to Germany

•	 Producer of equipment and machinery for coffee production
•	 Cooperatives 

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Export their high quality green coffee beans to wholesaler/ distributors/
sales agents in the German market (premium segment)

2.	 Buy machinery and equipment for coffee quality control laboratories
3.	 Get connected to cooperatives to learn about organization and best 

practice of cooperatives in Germany
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COMPANY: 	 Cottonseed S.A.C.
LOCATION: 	 Lima
CONTACT: 	 Francisco Fernandini Guerrero  
		  (General Manager) 
EMAIL: 		 cottonseedf@yahoo.com
WEBSITE: 	 www.hippoperu.com

KEY FACTS:
•	 Founded in 2005
•	 5 employees
•	 500,000 $ turnover in 2015
•	 Dedicated to the production and exportation of baby clothes 
•	 Offering third party clothes as well as their own collection Hippo Cute 

Clothes for Kids
•	 More than ten years experience in this market
•	 Current export markets: Chile, Mexico, Ecuador, Argentina, Colombia 

and Spain
•	 Working only with Organic Pima and Tanguis Cotton, as well as mixtures 

with Alpaca 

PRODUCT / SERVICE PORTFOLIO:
•	 Own brand “Hippo Cute Clothes for Kids” with three collections,  

including 
–– One-Pieces, bodies, shorts, shirts, pyjamas, garments, bibs, blankets, 

towels, woven garments, etc.
•	 Offering contractual work services to private label companies 
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STRONG INTEREST IN SUBSECTORS:
•	 Textile industry

–– Wholesaler/distributor/sales agents

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Sell their own collection through fashion- and design- distributors/ whole-
salers/ sales agents or boutiques specialized in baby clothes at the German 
market

2.	 Manufacturing work for designers or fashion labels specialized in baby 
clothes
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COMPANY: 	 CPX PERU S.A.C.
LOCATION: 	 Lima
CONTACT: 	 Fernando Eda  
		  (General Manager)
EMAIL: 		 feda@cpxperu.com.pe
WEBSITE: 	 www.cpxperu.com.pe

KEY FACTS:
•	 Founded in 1995
•	 20 employees
•	 2.5 Mio. $ turnover in 2015
•	 Leading agribusiness Andean and Amazonian Organic Natural Products 

in the international sustainable market
•	 Customers from Japan, USA and United Kingdom, among others
•	 Organic certifications for EU, USA and Japan 
•	 Fair Choice Certification
•	 Certification of Good Manufacturing Practice and HACCP
•	 Competitive Organic Natural Products portfolio in terms of quality and 

quantity

PRODUCT / SERVICE PORTFOLIO:
•	 Andean, and Amazonian Organic Natural products : 

–– Natural ingredients (superfoods) 
Maca (powder), Cacao (powder and nibs), Goldenberry (syrup, 
dehydrated), Yacon (syrup and powder), Quinoa (white, red and black 
grain), Purple Corn (corn extract, powder), Sacha Inchi (flour, oil)  
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–– Medicinal herbs  
Cat’s Claw (powder, extract) 
Stone Breaker (powder)

STRONG INTEREST IN SUBSECTORS:
•	 Organic food industry

–– Wholesaler/distributor/sales agents related to organic products

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Establish a long-term business relation with a wholesaler/distributor/sales 
agent that has experience in commercialization of organic natural prod-
ucts to sell their products in the German market
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COMPANY: 	 Cooperativa Agraria Cafetalera 
		  Valle de Incahuasi
LOCATION: 	 Andahuaylas
CONTACT: 	 Claudio Ortiz Osis (General Manager)
EMAIL: 		 cacviperu@yahoo.es

KEY FACTS:
•	 Founded in 2005
•	 7 employees
•	 The cooperative realizes a cooperative labour with the aim to organize and 

educate their members
•	 385 members that produce organic coffee
•	 Certificates: EU- and US-Organic, Fairtrade, SPP (small producers) 
•	 Current production: 550 tons/year
•	 Current exports to Germany (among others wholesaler of REWE), Swe-

den, USA and Canada - 75% of production are for exports
•	 Production area: 1,700 – 2,300 m 

PRODUCT / SERVICE PORTFOLIO:
•	 Coffee :

–– Highest quality green or roasted coffee beans (more than 84 points in 
SCAA) 

STRONG INTEREST IN SUBSECTORS:
•	 Food and drink industry (premium segment) 

–– Wholesaler/distributor/sales agents with experience in importing 
coffee to Germany
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•	 Producer of equipment and machinery for coffee production 

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Export their high quality green coffee beans to wholesaler/ distributors/
sales agents in the German market (premium segment)

2.	 Buy machinery and equipment for coffee quality control laboratories
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COMPANY: 	 Industrias SG
LOCATION: 	 Lima
CONTACT: 	 Guillermo Fransisco Flores 
		  Machado (General Manager)
EMAIL: 		 sfj@industriassg.com
WEBSITE: 	 www.industriassg.com

KEY FACTS:
•	 Founded in 1976
•	 25 employees
•	 750,000 $ turnover in 2015
•	 Operating in the field of powder metallurgy – especially with copper
•	 High serious production at low costs
•	 Management system according to ISO 9001:2000 
•	 Have at least 600 clients in Peru 
•	 Currently exporting to ten countries in America and Europe (e.g. Nether-

lands, Scotland, Mexico, Ecuador, UK)
•	 All products are nonleaded

PRODUCT / SERVICE PORTFOLIO:
•	 Copper bearing products for the industry:

–– Bushings 
–– Self-Lubricating Pure Iron
–– Steel bearings
–– Self-Lubricating bearings (90% Cu, 10% Sn) (for up to 180 kg 

weight)
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STRONG INTEREST IN SUBSECTORS:
•	 Industry for the assembling of electronical equipment of household appli-

ances or automotive industry
•	 Producer of heavy equipment
•	 Distributors for one of these industries

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Export their products to German producers of household appliances or 
automotive industry

2.	 Establish relationship with a distributor or consultant with good network 
to companies with demand of semi-finished industry products

3.	 Sell semi-finished industry products of German producers in the Peruvian 
market
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COMPANY: 	 ITALPET S.A.C.
LOCATION: 	 Lima
CONTACT: 	 Manuel Francisco Sinforoso 
		  Loayza (Commercial Executive)
EMAIL: 		 commercial@italpetsac.com
WEBSITE: 	 www.italpetsac.com

KEY FACTS:
•	 Founded in 1998
•	 18 employees
•	 650,000 $ turnover in 2015 
•	 ITALPET is a company with 17 years of experience in the commerciali-

zation of equipment and machinery for the food and beverage industry in 
Peru

•	 Representing machinery producers from Spain, Argentina, China and 
Brazil 

•	 Well connected to potential clients within the food- and beverage market 
in Peru

PRODUCT / SERVICE PORTFOLIO:
•	 Offering equipment and machinery for the food and beverage industry 

from different brands in the Peruvian market
•	 Services:

–– Sales
–– Technical assistance
–– Installation and montage
–– Maintenance
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STRONG INTEREST IN SUBSECTORS:
•	 Manufacturer of food and beverage machinery

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Represent German manufacturer of beer brewing machinery in Peru, 
offering all services: sales, technical assistance, installation  montage and 
maintenance 

2.	 Brewing machineries shall brew 30,000 – 180,000 liters a year
3.	 Represent German manufacturer of food and beverage machinery in 

Peru, offering all services: sales, technical assistance, installation  montage, 
maintenance and services
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COMPANY: 	 KOLIBRI ART S.A.C.
LOCATION: 	 Lima
CONTACT: 	 Patricia López Laurente 
		  (General Manager, Owner)
EMAIL: 		 plopez@kolibriart.net
WEBSITE: 	 www.kolibriart.net 

KEY FACTS:
•	 Founded in 2013
•	 5 employees 
•	 < 0.5 Mio. $ turnover in 2015
•	 Specialized in the design, production and commercialization of clothes 

and accessories for women +30
•	 All products are hand made from Alpaca or Pima Cotton
•	 Just working with selected natural fabrics from well-known and environ-

mental-friendly distributors 
•	 All fabrics are certified for not using any toxic dye
•	 Founder has more than 20 years experience in this area 
•	 Can employ up to 120 knitters with capacity of up to 4,000 pieces/month
•	 Apply good practices Fair trade

PRODUCT / SERVICE PORTFOLIO:
•	 Clothes made from Alpaca and Pima Cotton*: 

–– Own collection for women with its brand Patrizia Lopez  
(www.patrizialopez.com), including:  
Sweaters, coats, dresses, scarves, shawls, caps, ponchos, gloves, cardigans**

–– Contract manufacturing for designers or brands 
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*only working with selected, high-quality fabrics
**catalogues can be sent on demand

STRONG INTEREST IN SUBSECTORS:
•	 Textile industry

–– Wholesalers/distributors/sales agents, distributors specializing in high-
end boutiques

–– Designers 

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Selling the company’s own collection to wholesaler/distributor/sales agent, 
with access to high-end boutiques or specialized shops to sell their clothes 
in the German market

2.	 Selling the company’s own collection directly to boutiques in Germany 
with interest in high-quality products

3.	 Contract manufacturing for designers or established brands
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COMPANY: 	 CUSCO MARA E.I.R.L.
LOCATION: 	 Cusco
CONTACT: 	 Ing. Adriana Irazema Valcárcel 
		  Manga (General Manager)
EMAIL: 		 a.valcarcel@cuscomara.pe
WEBSITE: 	 www.cuscomara.pe

KEY FACTS:
•	 Founded in 2004
•	 15 employees
•	 250.000 $ turnover in 2015
•	 Cusco Mara is an agroindustrial company that investigates, elaborates 

and commercializes biodiverse products from the Andean region around 
Cusco

•	 25 years of experience in local, national and international markets
•	 Cultivate their own agricultural unit and one Andean botanic garden. It is 

planned to establish a small laboratory for investigating Andean foods
•	 Good relations to more than 20 agricultural farms in and around Cusco 

from which they buy on a regular base

PRODUCT / SERVICE PORTFOLIO:
•	 Selling under the own brand name “Cusco Mara” or as raw material
•	 Seven lines with more than 30 elaborated and processed products, includ-

ing: 
–– Kiwicha different colors, quinoa, kañiwa, different fava beans, pop 

kiwicha, cofites, kiwicha granola, flour, cereals and more
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STRONG INTEREST IN SUBSECTORS:
•	 Food industry

–– Wholesaler/distributor/sales agents
•	 University/research centers

–– Scientists for biology or nutritional studies

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Sell their products (especially kiwicha products) under their brand name 
“Cusco Mara” or as raw material to specialized distributors or supermar-
kets in Germany

2.	 Establish a relation to a German university or research center for techno-
logical and cultural exchange 

–– Students shall be given the chance to come to Peru and study on su-
perfoods, writing their thesis or research on new products

–– Establish an agricultural research center in Cusco
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COMPANY: 	 Promociones 1021 – Catering for 
		  institutions and food services
LOCATION: 	 Lima
CONTACT: 	 Maria Angela Serrano Herrera
		  (General Manager) 
EMAIL: 		 mariangela@promociones1021.com
WEBSITE: 	 www.promociones1021.com

KEY FACTS:
•	 Founded in 1994
•	 35 employees
•	 10.5 Mio. $ turnover in 2015
•	 For more than 20 years the company offers supply solutions for cleaning, 

papers, equipment and accessories to institutional clients, which include 
hotels, restaurants and governmental institutions 

•	 Promociones 1021 represents various international brands in Peru
•	 Company has 400-500 clients that they deliver on a regular base

PRODUCT / SERVICE PORTFOLIO:
•	 Offering various international brands to their clients: 

–– Toilet papers, industrial wipes, napkins from brands such as Kleenex, 
Kimberly Clark, Scott etc.

–– Detergents, disinfectants, waxes, garbage bags, from brands such as 
3M, SC Johnson, Sapolio

–– Diffent types of container for garbage in offices, restaurants or public 
toilets, brands: Kärcher, Duraplast etc. 

–– Masks, PVC boots, reflecting vests etc., brands: Venus, Deltaplus, 
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Kleenguard and more
–– Mix of products for hotels, restaurants or catering companies: oil, 

dairy products, various drinks, glasses, cleaning machinery etc. 

STRONG INTEREST IN SUBSECTORS:
•	 Producer of garbage containers, waste bins
•	 Producer of food service equipment

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Representing a German garbage can producer/wholesaler in Peru
–– The garbage containers and waste bins  vary from 25 litres to 1,100 

litres, (which consolidates the trash and cleaning street)
2.	 Buying and reselling equipment for small supermarket chains in Peru 

(especially small cooking stations for self-service), such as 
–– Ovens, sauces dispenser , coffee machines, equipment for heating 

food, shopping baskets
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COMPANY: 	 VIVADIS PERU S.A.C.
LOCATION: 	 Lima
CONTACT: 	 Pedro Fernando Camacho Daza  
		  (General Manager)
EMAIL: 		 p.camacho@vivadis.net
WEBSITE: 	 www.vivadis.net 

KEY FACTS:
•	 Founded in 2012
•	 30 employees
•	 1 Mio.$ turnover in 2015
•	 VIVADIS PERU produces and commercializes certified organic products 

with the highest international production standards
•	 Competitive price structure
•	 Yearly increase in production and sales 
•	 Certifications: Control Union Certifications “Organic production meth-

ods EU”, Global GAP certificate, producing under OHSAS-18001 (certi-
fication comes  in November 2016)

•	 Current exports to Canada and UK

PRODUCT / SERVICE PORTFOLIO:
•	 Asparagus

–– Fresh & 100 % organic certified
•	 Spring onions

–– 100 % organic certified
•	 Dietary supplement products

–– Maca (organic) (capsules and powder) 
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–– Cat´s claw (capsules and extract)

STRONG INTEREST IN SUBSECTORS:
•	 Organic food industry

–– Wholesaler/distributor/sales agents with experience in organic food 
products and superfoods

BUSINESS TARGET FOR TRIP TO GERMANY:
Company wants to establish a business partnership with German companies 
with the following goals:

1.	 Sell their fresh asparagus to distributors, wholesalers or sales agents with 
focus on organic food within the German (European) market 

2.	 Sell their dietary supplement products to distributors, wholesalers or sales 
agents in the German (European) market



Deutsche Gesellschaft für Internationale
Zusammenarbeit (GIZ) GmbH

Place of business:
Bonn und Eschborn
Friedrich-Ebert-Allee 40
53113 Bonn

Dag-Hammarskjöld-Weg 1–5
65760 Eschborn

www.giz.de

 

Contact: peru@globus.exchange

www.globus.exchange


